
Channel Consideration
Review Worksheet

Map

RELATIONSHIP MARKETING

E-mail

Influencer
programs

Word of mouth

Word of mouse

Consumer services

Websites

CUSTOMER

Telemarketing

Direct response TV

Alternate sales
channel

QVC

On-Line

Tupperware

Infomercial

Customer media

Customer-specific
trade loyalty

SPONSORSHIP

TV Program
Concert/Entertainment
marketing

Professional

Sports marketing

Cause related

PACKAGING/MERCHANDISING

Merchandising/displays

Packaging

Promotional
packaging

Display

Special pack

On-pack add on

PUBLIC RELATIONS

Consumer
PR/Brand PR

Professional/Trade PR

Internal PR

Corporate PR

PUBLIC
RELATIONS

Consumer
PR/Brand PR

Professional/Trade PR

Internal PR

Corporate PR

SOCIAL MEDIA

eCommerce /
Rating sites

Social networking

Forums/eCommunities

Wikis
Collaborative idea
generation

Podcasting

Blogging

Online video & viral video

Presence
marketing / instant
messaging

Tagging /
folksonomies /
collective
intelligence

Voting &
collaborative
filtering

MicroMedia Twitter

DIGITAL

Virtualization /
Virtual worlds

Virtual worlds

Online massive
multiplayer games
In-game marketing

Mobile

SMS

Mobile advertising

Voting

Widgets
Desktop/downloadable

Website/blog
Mashups

DIGITAL BRAND ADVERTISING

Web advertising

Contextual
advertising

Sponsorship &
cross branding

Social ads

Widget advertising

Affiliate marketing

Invasive Marketing
Pop-ups

Roadblock ads

NON-TRADITIONAL/OTHER

Thought leadership
marketing

INTERNET

Search engine
optimization

Page titles &
headlines

Meta tags &
description

Body copy &
linking

Banner networks

Large ad networks

Paid search
campaigns

Google AdWords

Yahoo

MSN

Pay per action
pay per call

pay per lead

RSS Advertising

Blog advertising

Web directories

Microsites & vanity URLs

MISCELLANEOUS

Endorsements

Licensing

Strategic
partnerships/alliances

Multicultural
marketing

PROMOTION

Direct mail

On-line promotion
Cross-category/multibrand/group
event/cluster

Hospital/professional

Organizations

Loyalty program

FSI

Other
couponing/incentives

Games

Sweepstakes

Premiums

Live Marketing

Experiential

Mobile

Event

Intercept

In-store media
(syndicated)

In-store events
(retailtainment)

Interactive kiosks

School/education

Unique ID coding

Event

MEDIA

Network TV

Cable TV

Magazines

Newspapers

Outdoor

Transit

Place Based

schools

public places/parks

events/festivals/shows

Radio

TV 10 ID's

Internet advertising

Product placement

Interactive TV

Instant Messaging

New Technology

TIVO

VOD

Mobile
Out of Home
(OOH)

Subtopic
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